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	Marketing  constraints and remedial measures:





	A) General marketing channels  for Soybean :
	The common marketing channels as routed from producer to consumer through village trader, commission agent, broker, co-operative society, private miller, wholesaler, co-operative mill are as follows:



	Direct marketing is an innovative concept, which involves marketing of produce i.e. Soybean by the farmers directly to the consumers/processors without any middlemen. Direct marketing enables producers and processors and other bulk buyers to economise on

